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CLICK TOPIKS

Our November Quest Speakrs

Jennifer Gilman, PPA Certiled & Mark Garber, M. Photog., O
15w~ays b Create Buzz for your Business

This high energy, high impact program is designed for
creating Buzz for your studio! Buzz is word of mouth
on steroids and is the surest most trusted form of mar-
keting! You will walk away from this program with a
minimum of 15 great ideas and practices that you can
implement into your business the very next morning!
Our marketing solutions are all about high impact, easy
to implement practices that won't break the bank.

This is a well-rounded no-filler, information packed pro-
gram that will change your outlook on marketing for-
ever! Buzz is about making it so clients can't stop talk-
ing about you...so be sure to not miss what everyone is
saying about this program!

Bios:
Jennifer became a full business partner with Mark

Garber Photography in 2000. She is a Cum Laude
graduate with a Bachelors in Business Management

and Marketing. She also a member of the American
Marketing Association.

Jennifer will be receiving her Master of Photography
degree and Photographic Craftsman degree at Imaging
USA this January, which she has earned in three short
years. Jennifer was also a 'Platinum Level' Photogra-
pher of the Year in 2006 and will be a 'Diamond Level'
Photographer of the Year in 2007 with her '4 for 4' Loan
Wedding Album entries.

Mark holds the Master of Photography degree and
Photographic Craftsman degree. In 2003, Mark was
given the Imaging Excellence Award for having over 13
Loan Collection Images. Mark is also a four time win-
ner of the "Mideast Regional Photographer of the Year."
Mark gives back to PPA by serving as the current PEC
Chairman and is also a PPA Jury Chairman.

More Photos on Page 4
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Presidents Message
Hello PPCO members!

Our PPCO group
really benefited from
our October speaker,
Darrell Moll! He gave
us much insight and
wisdom on setting
ourselves apart as
professional image
makers.

Darrell compared the
current client mindset to “downloads” or
napsters.” He shared his strategies for deal
ing with this type of client. W e were all ex-
cited to learn how to deal with difficult clients
who demanded our files, goods, and services.
Darrell also gave vivid examples of how pr o-
fessional photographers seem to be imitating
amateurs and how to rectify these situations.
He also stated that many professional photog-
raphers are doing what amateurs are doing to
get business!

Darrell gave us motivation and insight into
the futur e of our existence as pofessional
photographers. If you missed this pr ogram,
you missed so much! Thank You to all who
attended. | was so happy to have so much in-
put and gr eat questions from our members!

Our November speaker, Jennifer Gilman, on
Monday November 6, is a marketing expert.
| have been to one of her pirograms and was
so excited by all her knowledge.

Mark Garber is also supposed to be there.
What a great night of talent!

Congratulations to the winner of the PPCO
Super Monday Scholarship, Mark Hefner!!

In addition, the Fall Two Day Conference,
Trade Show and Folio Competition will be
held on November 12-13, 2006 at the Hilton
Easton. Itis as always a wonderful fun time,
great education, food, and friends. One of the
speakers is our Mce President, Bob Hughes.
Speaking about digital,”Making the Usual,
Unusual.”

In these busy production weeks before the
holidays, take a moment to remember Dar-
rell's message. The pofession of Imaging in-
volves a passionate dedication which is a con
tinuing journey involving much ef fort, time
and knowledge. Please do not give your
goods, services, poducts (including files)
away.

See you at the November Meeting; it is going
to be a great night!

You're PPCO Pesident,
Elaine Hughes
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Chairperson of the Board
Ron Burgess
rburgess@aolam

Sep. 1 AngelaTalentino
Marketing: Cr eating Healthy Habits

President,
Elaine Hughes
roberthughes@amer#ch.net

Oct. 9 Darrell Moll
Setting Yourself Apart

Vice-President.,
Robert Hughes
roberthughes@amer#éch.net

Nov. 6 JenniferGilman / Mark Garber

15Ways to Create Buzz foryour Business

2nd Vice-President.
Jm Nardone
Jm.Nardone@macam

Nov. 13 & 14

Fall Two Day Confelence - Hilton - Easton

Treasurer
Kerry Mechtly
info#pgofc@insight.rcom

Dec. 1L
Christmas Party

Jan. 08
Print Competition - JudgesTBA

Secretary
Heidi Mechtly
hmechtly@insight.rrccom

Feb. 13 RoundTable

Historian.
Delton Boyd
dboyd66177 @aobm

Feb. 28 - Mar 5
Mid-East States Convention — Dayton OH

Elected Member
AceWinters
acman@nextk.net

Mar. 12
TBA

Elected Member
Kim M yers
kim@myergtphob.com

Apr. 09
TBA

PPCO Board meetings are generally held at 6:00,

before the regular meeting. PPCO financial infor-

mation is available to members upon request.

May 14
TBA
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Don’t face the bullies alone

October 20, 2006
Dear PPA Member,

Bullies do exist beyond the play-
ground...and they threaten not with a fist,
but with a lawsuit. And if you ignore these
bullies, you're not facing a bloody nose,
but an empty wallet, legal action and a
bloodied reputation.

Granted, the most common problems
faced by photographers are caused by
some type of equipment malfunction. We
hear it all the time... panic-stricken phone
calls from members who say, “I had a
corrupt media card and lost an entire
prom” or “l didn't know the camera was
malfunctioning at the wedding.” How-
ever, in the last few years, PPA has seen
an increase in what we call “bullying.”
What you may not know is the Trust will
also assist and defend you against the
bullies.

For instance, a client may suddenly real-
ize how much their reception cost and try
to save some money by claiming that
your photography was not what they ex-
pected. The client may demand a full or
partial refund, or threaten you with pro-
fessional negligence for your “unsatisfac-
tory” work. What can you do against a
bully like this? You want to keep a good
reputation and your money. Remember,
the Trust also covers problems when cli-
ents claim that the photography is sub-
standard. In fact, this year PPA will assist
and defend nearly 400 members in prob-
lem situations, including those brought on

by bullies.

Photographers who are members of the
Indemnification Trust, PPA’s unique Mal-
practice Protection Plan, are fortunate
because they are covered when things
generally considered within their control
go wrong. For them, help is just a phone
call away. There aren’t any lengthy forms
to fill out — members simply call PPA’s
customer service center and usually
within 60 minutes are working directly
with the law firm of Howe & Hutton, the
most experienced attorneys in the world
at defending professional photographers.

You’re smart, so you've already figured
out that the Indemnification Trust is must-
have protection for photographers. Now
here’s the silver lining: if your problem
cannot be resolved without litigation, the
Trust will appoint and pay for attorneys to
defend you, plus it will pay any damages
awarded to your client. All you'll have to
pay is a $200 deductible. That's it. No
tricks, no fine print. You will never pay an
attorney’s bill, and PPA will never drop
your coverage or raise your rates due to
claims. And you won’t have to face the
bullies alone.

Knowing that PPA and the Trust stand
behind you is just another part of the
Value of Membership.

Sincerely,

Al Hopper, CAE

Director of Membership, Copyright and
Government Affairs

Professional Photographers of America
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Al Gilbert to Receive Lifetime Achievement Award
in Professional Photography

ATLANTA- Professional Photographers of America announces that it will distinguish photogra-
pher and educator Al Gilbert with the association’s prestigious Lifetime Achievement Award.
PPA recognizes only one photographer each year for a lifetime of service and innovation to the
field of professional photography. The award will be presented to Gilbert during the Awards and
Degree Ceremony at PPA’'s annual convention, Imaging USA, taking place in San Antonio,
Texas, from January 14 to 16, 2007.

“Al Gilbert's artistry is evident in all aspects of his photography, and it is especially apparent in
his portraits of executives on location. Subjects literally come to life in these works, giving you
insight into both the subject's area of expertise or interests and his or her character,” says PPA
chairman Ann Monteith. “As both an artist and a teacher, Al has set the standard with his
unique blend of technique, composition and artistic style, and it is entirely fitting that PPA honor
his body of work with the Lifetime Achievement Award.”

Gilbert’s distinguished career spans over six decades. A Toronto native, Gilbert was a pioneer
in the field of photography and the moniker he often receives, “Ambassador of Canadian Pho-
tography,” couldn’t be more appropriate for a man who has been labeled a rebel for his cham-
pioning of outdoor lighting. He learned the craft in the footsteps of his father, Nathan Gilbert, a
Ukrainian immigrant who opened a Toronto photography studio in 1922, the year of Gilbert’s
birth. Gilbert knew from an early age how beautiful a sunlit photograph could be; Nathan Gil-
bert used light from the windows of the studio that Al still owns to create portraits of the Gilbert
family.

Gilbert holds a Master's Degree in photography and is a member of Professional Photogra-
phers of Canada. He holds the Confederate Medal in Canada and is a recipient of the Lifetime
Achievement Award from the Photographic Industry of America and the International Award
from the American Society of Photographers. Throughout his distinguished career, Gilbert has
photographed hundreds of celebrities and well-known people including Prince Charles, Oscar
Peterson, Frank Sinatra, Pope John Paul |l and every Israeli Prime Minister since 1950.

Gilbert lectures throughout the world, influencing and inspiring amateurs and professionals
alike with his tips on lighting techniques. In his lecture, “Glass Plates to Digital,” Gilbert dem-
onstrates his first-hand experience using glass plates, digital technology and everything in be-
tween. Gilbert is a frequent contributor to Olympus’s “Behind the Shot” series and
TakeGreatPictures.com’s online “Master Photographers Tell You How” series. Gilbert also pub-
lished a portfolio book of illustrated essays in 1994, and in between speaking engagements
continues to build interest in his niche market, graduation photography.
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Lensbabies™ Introduces Three New Accessory Lenses

Wide Angle/Telephoto kit and convertible Wide Angle/Macro accessory lens
are optimized for use with Lensbaby selective focus SLR lenses

Portland, OR (September 20, 2006) - Lensbabies announces today three new accessory
lenses— the convertible Lensbaby 0.6X Wide Angle/Macro Lens™ and the Lensbaby Wide
Angle/Telephoto Kit™, which includes the Lensbaby 0.6X Wide Angle Conversion Lens and
the Lensbaby 1.6X Telephoto Conversion Lens. The new wide angle conversion lenses have a
unigue optical design that delivers superior performance when used with the Lensbaby selec-
tive focus SLR camera lenses, Lensbaby 2.0™ and The Original Lensbaby™.

Lensbaby 2.0 and The Original Lensbaby both feature a 50mm fixed focal length. The
Lensbaby 0.6X Wide Angle Conversion Lens and the 1.6X Lensbaby Telephoto Conversion
Lens allow photographers to change the effective focal length to either 30mm or 80mm respec-
tively. Lensbaby selective focus SLR camera lenses take photos with one area in sharp focus,
with that ‘Sweet Spot’ surrounded by graduated blur. Photographers can move the Sweet Spot
of sharp focus anywhere in the photo by bending the flexible lens tubing.

The optics in the Lensbaby 0.6X Wide Angle Conversion Lens and the Lensbaby 0.6X Wide
Angle/Macro Lens have a unique design that is tuned to the optics used in the Original
Lensbaby and Lensbaby 2.0. These new Lensbaby wide angle conversion lenses widen the
field of view while keeping the size of the Sweet Spot of focus constant relative to the size of
the photo.

“When a photographer uses an industry standard wide angle conversion lens with a Lensbaby
it shrinks the size of the Sweet Spot. The shrinking Sweet Spot makes it harder to shoot wide
open at /2.0 or /2.8, because the Sweet Spot reduces to quite a small percentage of the
photo. Our new Lensbaby wide angle conversion lenses solve the problem of the shrinking
Sweet Spot,” said Craig Strong, the inventor of the Lensbaby and Co-Founder of Lensbabies,
LLC.

With the introduction of the accessory lenses, there are now five members in the growing
Lensbaby product family, which now includes the Original Lensbaby ($96), Lensbaby 2.0
($150), the Lensbaby Macro Kit™ ($29), the 0.6X Lensbaby Wide Angle/Macro Lens ($59),
and the Lensbaby Wide Angle/Telephoto Kit ($89).
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The Lensbaby 0.6X W ide Angle/Macro Conversion Lens

The Lensbaby 0.6X Wide Angle/Macro Lens™ includes a 0.6X attachment that converts the
50mm focal length of the Lensbaby lens to a wider angle 30mm, while keeping the Sweet Spot
the same size as a Lensbaby photo taken without a wide angle conversion lens. This lens also
has the bonus feature of allowing photographers to unscrew the rear lens element for use as a
macro lens that focuses as close as 2" to 3" from their subjects. The rear element of the
Lensbaby 0.6X

Wide Angle/Macro Conversion Lens is comparable to using a Lensbaby with the +4 and the
+10 lenses from the Lensbaby Macro Kit stacked together.

The 0.6X wide angle conversion lens weighs 2.1 ounces and measures 1.25” x 1.8” — with
macro attached. The macro element weighs .6 ounces and measures 1.5” x .75”. Both are
37mm threaded for ease of use.

The Lensbaby W ide Angle/T elephoto Kit

The new Lensbaby Wide Angle/Telephoto Accessory Lens kit includes the Lensbaby 0.6X
Wide Angle Conversion Lens and the Lensbaby 1.6X Telephoto Conversion Lens. The
Lensbaby 0.6X Wide Angle Conversion Lens changes the effective focal length to 30mm while
keeping the Sweet Spot the same size as a Lensbaby photo taken without a wide angle con-
version lens. The Lensbaby 1.6X Conversion Lens converts the Lensbaby to 80mm and
slightly increases the size of the sweet spot of focus. Both conversion lenses simply screw
onto the 37mm threads on the front of the user’s Lensbaby lens.

The Lensbaby 0.6X Wide Angle Conversion Lens weighs 2.1 ounces and measures 1.25” x
1.8
The Lensbaby 1.6X Telephoto Conversion Lens weighs 1.9 ounces and measures 1.2” x 1.8”.

About Lensbabies

Lensbabies, LLC is a Portland, Oregon based manufacturer and marketer of award-winning
selective focus SLR camera lenses. Lensbabies was launched in February 2004 by Craig
Strong, a professional photographer and the inventor of the patent pending Lensbaby selective
focus SLR lens. Lensbabies sells to photographers all over the world through its website,
www.lensbabies.com, at tradeshows, and through specialty photographic equipment retailers.

Contact:

Sam Pardue !! ! ! ! ! Steven |. Rosenbaum or Leigh Nofi
CEO, Co-Founder Lensbabies, LLC S.1.R. Marketing Communications, Inc.
503-516-5569 631-757-5665

sam@lensbabies.com sir@sironline.com
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